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Write your first blog entry 1 what is Hospice? 200 words

Elements and Features of a Blog People Want to Read

The most important part of any blog is what you have to say and how you say it. People will
return to your blog if they like what you write about a specific subject and they like your
writing style. With that in mind, your blog should be written in a tone appropriate to your
blog topic. Keep it personable so as to invite interaction through blog comments and links
back to your blog from other bloggers who like what you write. Here are some more articles
to help you create the elements and features of your blog that will make people more likely
to return.

1. Choose what type of blog you want to create. Carve out a niche and pick a catchy
title that captures the essence of your blog. Remember that a blog, like your clothes,
is an extension of you. For most people your blog site may be the only thing they
identify you with and you want to be sure that who you are on the inside is reflected
in your blog.

2. Decide how often you are going to post. Some claim that posting at least once every
day is best; Some also say that three quick posts a day are far more effective than
one long post every three days. Others claim that when they update a blog every
other day they get more readers than when updating two or three entries in a single
day. Whatever you do remember that for most bloggers, it's all about reading and
many of them would prefer quality over quantity.

3. Get some things together beforehand because some recommend putting together
about a month's worth of material before you tell anyone about your blog. It is
recommended that you just start writing and fame will come in time. Feel free to go
back and rewrite entries to make everything just the way you want before or after
you "go public." You can edit any entry at any time with most blog sites. Writing a
popular blog doesn't happen overnight.

4. Tell close friends about your blog and ask them to tell their friends. Often if you use
it as another way to network with those people around you, you'll get a better
response. If you push it too hard don't be surprised if they ignore your blog because
they feel you're fishing for compliments and attention...remember, blogging is about
you, and the more attention you put into yourself, the more people are going to
notice.

5. Look around the Internet for blogs that people love to read. Read and post to them
religiously. Leave a note that actually has something to do with their site so that they
know you actually took the time to pay attention to the material posted. Do not
expect anything back in return. Just commenting will cause others to be more likely
to visit your blog and do the same. Often, when you make comments to sites, a link
to your own personal site will already be included with your comment, unless you
are posting from one hosting site to the next.

6. Build a network with other people in the blogosphere - make friends online. This is

the best way to get readers and a great way to meet people you would otherwise
never know. If you get one thing from blogging, this will be it.
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Give us a short presentation on the social media policy at your Hospice,
and include information on Pall10

Policy and Procedure document
Name of Policy/Procedure: SOCIAL MEDIA USAGE - Pall10

Objective

The aim of having a social media policy is to provide guidelines for appropriate staff usage, to
ensure that it is used to increase public awareness of palliative care and to guarantee that all
communication is in line with overall communication standards set by HPCA.

Procedure and guidelines

Whilst most organisations prevent their staff from using social media during work time,
HPCA would like to embrace the opportunity of having each and every staff member
become part of the effort to increase public awareness of Hospice.

This opportunity to be part of the advocacy team should be appreciated and not
abused.

Guidelines:

# Productivity is essential = try to limit your presence to your advocacy function for
Hospice, and conduct your private social media usage in your private time.

* Use your voice to inspire others to spread the word.

e Tryto add value rather than just voice your opinion.

e Think of the impact of your message before you write it — pause and then post.
Say what you think but exercise caution.

Photographs tell a story, so use them.

e Update regularly, do not allow your messages to become dated.

 Use your own words, or if you use someone else’s, credit them.
Be genuine.
Check your spelling and grammar and be professional in your tone.

» Consider your audience and ensure that your message is of interest to them.

» |dentify your role in Hospice.

» |f you have a personal story to tell that may inspire someone to support Hospice,
tell it in your own words, simply and succinctly. Get a colleague to check it if you
are unsure about its suitability.

e Do not use slang or bad language.

* Try to avoid TMI (too much information).

* Enjoy the conversation and collaboration and the fact that you are part of
building the Hospice online community.

Extract &d ci a b mM@é gremaredby Jennyg Kaadley Performance for HPCA



You have successfully started a Facebook page for your hospice.
Share with the audience how you started it, and how it has been of benefit

What is a Facebook page?

Facebook business page is a one page marketing platform for your Hospice that includes information,
links, visuals, and almost anything else your heart desires.

Why a Facebook page

Anything and anyone of substance is on Facebook from Michelle Obama, to the World Health
Organisation, to Coca Cola. With a population of 250 million if you are looking to make an impact
Facebook is the way to go.

Facebook pages are visible to search engines and visitors too; they have also been showing up high in
search engine rankings. Unlike your standard Facebook account which has a limit of 5000 friends, your

Facebook page has an unlimited amount of friends.

Itis a free form of marketing. Your Hospice can update the public of upcoming events, raise funds and
awareness of the work you are doing, or simply inform the public of recent news and accomplishments
at the click of a button.

What to establish before creating your Facebook page

Create a social media policy — read the HPCA social media policy as a guide.

Carefully consider what the objectives are of your page, and who your target audience will be
Decide how often you will update your page

Appoint someone to post and manage responses

Ll o S

Steps to creating a Facebook page

1. Find a friend or member of staff who is Facebook literate, who will assist in setting up your
Facebook page.

2. Create a personal Facebook profile for yourself; invite your friends, family and colleagues.
Explore and acquaint yourself with Facebook and how it works, before attempting to setup your
page.

3. Visit www.facebook.com and click on create a page link at bottom of page.

4. Follow the simple steps Facebook will take you through to setup your Page

Things to remember

1. Use the correct terminology e.g. use life-threatening diseases as opposed to terminal illnesses
2. Have your spelling and grammar checked — consult the writing guidelines to assist you
3. Ensure you receive written permission from patients before using their photos on your page
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Tell us about your email policy at your Hospice and provide suggestions on
how email traffic can be drastically reduced in the organisation
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